TECH:..

“OUR MISSION IS TO HELP
COMPANIES MAKE BETTER
DECISIONS EVERY DAY”

In conversation with Suhale Kapoor, Co-Founder & Executive VR
Absolutdata
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Please describe the scope of the current parinership  baT) are increasingly adopting and im plementing Al
between Absolutdata and IBM? in their sales, operations, and marketing functions.

Absolutdsta has b=en ar IBM partnsr far some Absolutdata plans Lo target these
Tirme, but we've furthened strengrhened the na- mdustries and deploy Al-
ture af aur pantnership after having received hased enterprise solutiens,
an IBM Sibear Business Fartner status. This enhanced with the help of
developmentwill allow us ta integrate |BM* IEM Watson®, to deliver
‘atson® directhy imto Abschubdata's RAYIE scalable business impact
Al Platform. and efficiency.

The integration will allow us ta lever- Absodutdsta ard [BM
aelBM® Watson® with NAVIE to suppot have recently partnerad
enterprise analytics and data mining, at fiar an inncneatisg praject
srabe, acrass sales and marketng func b unback the value
fians. The nevdy-erhanced Al platform of data far ane of the
combines dats, anabytics, and techral- workd's largest CPG com-
agy o oplimize deci@an on an ongoing panies. [BM" Watson®
D i = without reguiding Clients 1o build had alio bean integrated
thieir awn data seience teams, This strate- Iritathe MAVIE 81 plat-
gic partrarship will help 1 delivergreater form to revelutionize data
lerwels of innosation, 2qilicy, and technical storage, enhanced insght
sophastication to our deents across the board. mining, and discovery for
awr clients
We usually

What new ama of productisolution will
Absolutdata and IBM work together on?
Absolutdata will be leverag-
ng warious services from 1B
such as B Waksan®, 1B
Cloud, and IBM Weathes
for multiple business
wsE-Cases, Glob-
ally, inclustries ko
CPOFMCG, Retall,
Technolagy, and
Manufactur-
g (primarily
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see four key companents which cur most demand-
g clients wani:

«  Maching &) and Maching Leaming with
domam expertise to contextusler cutcomes
for business

»  Building scalable solutions that can be
quickly rephicated soroes calegoni=s, brands,
and markers

«  Delivering prograssive decision aptions and
not ratragrada insights

»  Agopss to msults anpwhiere and at any time
m the decision cycle

Irtesgrating IR Watian® withAbaolutdata’s

BAVIE Al platlom ard services will further allow
clienits ta wilize analytical framewarks and natural
language processing Lo mine exsting sales data
Wi want our clients to identify hidden revenue
streamns, run hyper-personalized campasgrs at
srale, derive deeper business insghts, and explore
mares such proflem arsas fon expansion.

Expiain the integration of [BM@ Watsowd in
HAVIK Al and the targed cuslomer segments thal
the combsined solution will cater?

Follawing a phased approasch, Absalutdata has ine
comporated BT Watsan® into s platfarms — namely
BIAVIE Sabesl, HAVIE MarketingAl, HAVIE Researchal
ancl MAVIK Microfad s — with other infegrations cur-
renithy under development, Embsdding IBM® Watson®
mnbo tha MAVIE A Flatform will lead to enhanced
capabilties acroas the entire MAVIK suite of solutions,
supporting various functions across industries. NAYIK
Salas Al Tor exampls, delivers draslic improvemsnts in
sales ard marketing effectiveness, includng seme of
the mast essential areas such as salesforce aficency,
custamer targeting, and campaign managemant.

Hawing warked with Forbune 1000 comparnies in
il countries acrss multiple geographies, we have
Built strong sxpertise and tractian, delivering & num-
Ber of projects across industries like CPG, Hospatality,
Ratail, Tachmol gy, Pharma, Talecom et The new,
ntegeated solution would cater to our existing as well
s mew clients who are willing bo irwest m Al

What is the market petential for this kind of
inbegrated solution affering? What percentage of
this market i Ahsolubdata targeting?

The cansirption and delveny of anabetics has
evalved considerabily in the last decade. At the sama
time, the use of analytics has exparded into artificial
mtelligence |Al) Business users leveraging anahytics
mors sxpect mare sophisticated soluticns B Shair

busiress prablems, with the relevant insights dali
ored ta them in an pasy-ta-cansume format. There is a
portential maltHrillicn-dallar market for such salw-
tions

The seape and oppoetunities far deploying Al
Today are simply unlimited, This is becalise, at pras-
ent, almast every campany plans te irest in Aland
mnplement the technology into its bisiness process
o, Apart from this, they are alsa kooking ta deploy Al
for:

o Allexslng analylics processes which are be-
ing conductedthrough traditional methods of
resgiirce-hasad analytics and model develop-
enk.

o Mpw untapped analytical use-rases imvalving
big data, complex modeds, and all other func-
taralprocesses which are beyond standard
hurman capakbilities.

Absolutdata plans 1o targat mare than 70 of this
market and enable compansss to baild an Intellig ence
tack acrons Sales and Marketing functions theoughi a
ground-breaking salution. With the coming together
af two global technolagy giants in 1B and Absalut-
data, this integrated solution woeuld translates mto a
wrigue competitive advantage loe our dientsin the
Bareg riin

Please describe the go-to market sirategy?
For ur dients wha hawe their indhouse analytical
solutians but are [aoking o mplement A irta their
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Bugires s Frarmewa ik, ws will be axtend-
inig o Watsar~enabled MAVIE Al platform
and splutions to help them upgradse their
processes with state-of-the-art technology.
‘Witien pitching their own salutians ta dients,
BEM also connects us with them, allowing us
1o alfer aur anshelics capatilities arnd sxper-
Tise 10 meset Their Business reguirements.
1EM ared Abiscdutdata will togather pitch
1o alll the companies whi are leaking to
wrvrst and pupand intp &l salutions o a
stalable manner. Our ga-ta-market plans
are largehy driven by comgre bensive and
mbegrated marketing eMorts such as parki-
pation in conferences, content marketing,
thought leadership, strategss partnerships,
wendor relationshig, analysts’ programs et

Pleasa detail the current market raach

of Absolutdata and name some of your
leading clients? Will the existing clients be
polential customers Tor the new Solution®

Ahsolutdata typically works with Forbure
1000 companies apmoss the globe. A major-
vty of our clients are fram the CPG and Retail
spaces, which ane albo the main verticals
we serve, Same of aur major clients melude Adidas,
Azahi Beverages, Autodesk, Darane, Dumkin® Brands,
Godiva, Hershey's, Hyundai, Kellogg's, Levi's, L'real,
Perfetti Yan Melle, Beckitt Benckizer, and Standand
Chartered.

Our current chientele will alio be potentisl cus-
Tomerd for the new salution, and we will cestainky be
enploning prospective collaboration sppariumities.
with tham,

What kind of growth will the mew solution bring 1o
Absolutdata’s bottom-line? Whiat are the current
revenues of the Gompany?
Thi§ partrieribag will irpact the averall busines
grawth acrass thess tangents
o Absalutdata’s future groswth will e diven by
the HAVIE Al suste.We ane integrabing vanows
DEM Watsan® APls irda our BRAVIE Al platfoemn.
a  Alis gomng ta be a big part of our traditional
analylical framewarks, And we need 1o parner
with the best-in-class Al prosiders o powes
aur Al-based analytical fraraworks
o Mary of our glabal clients ane interested in
achirving the business transfarmatian that
Al can deliver. They often struggle with the
brest appraach ta start with and how ta get
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the promised scalable business impact. MAVIK

Al salutsnd pawerad with BN Watian® can

deliver residts quickly, econamically, and at a

seale that gets noticed at the board lewel

Weare expecting a 1009 year-on-year grawth

follawing cur partrership with IMB. s far as revenues
are concemed, a4 a privately-held company, we do
nol disclose this infermation.

What are the overall ptans of the company Tor thbe
nexd Binancial year?

Cur missian is to help companies make better
decisions every day. Themamaim is to educatbe clients
ahout haw they should laok at leversging &1 and
eiaki it the fulcrum of their decisian-making pra-
cessas, Dur goal i ta elavate the matarity af organiza-
tigns in their agoptean af analytics, such that strategy
and decision-making is shaped by analytics. We want
arganizations o maximize the use af data, build
technology-hassd scalable sohutions that cut soross
Tumctions, snd defiver seamless decizior-making
capabilitiesta senice, mid, and junsar bevel emplovees.
Eventially, we laok farward to developing a com-
prabansive platform that encampasses eveny facet
af decision-making across sales, marketing, supply
chain, finance, manufacturing and operations.
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